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TV broadcasting in Indonesia, a country now growing to be a big economic power, was
examined from two aspects: “ public role” and “ commercialism” . It includes study on
Broadcasting Law of 2002 which defined public broadcasting, study on public role of
private broadcasting stations, analysis of advertisement for social and public purposes
as well as news, and study on operation by local broadcasting stations. One of the findings
was the fact that, though repeatedly advocating for public role, TV broadcasting is still
more often used for commercial interests and political mobilization.
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