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WFZER R OMEEL (FE3L) : Based on theoretical considerations, empirical analysis and case
studies, the model of fixed revenue accounting was developed. Here, the fixed revenue
accounting is a management accounting model to execute customer strategy based on the
relationship marketing that has attracted attention in the aria of marketing and
management engineering but been unwatched in that of management accounting. In 2013,
a book that organizes the results of this study will be published.
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