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A Cross-Domain Comﬁarative Study of the Parisian Woman Fantasy in 20th Century
Japanese and French Women®s Media

Inomata, Noriko
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In postwar Japan, this study focuses on two aspects“ popularization” and “
youthification” as turning points when ordinary women began talking about France, and clarifies the
target period. Regarding popularization, the study identifies 1953 as the core period and points out

that the boom in sewing schools served as a means for ordinary women to realize their admiration
for Parisian fashion.Regarding the trend toward younger audiences, the study reveals that from
around the 1970s, there was an increase in foreign-set works in girls® manga magazines, depicting
vibrant, affluent lifestyles in contrast to Japanese works. Regarding the image of Parisian women in

France, the study notes that this image was constructed through the male gaze from the late 19th
centurK and continued to be utilized as a fantasy for consumption and sexual commodification
throughout the first half of the 20th century.
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