©
2011 2013

A Research on the Strategic CSR Management of Retailer

TOBA, TATSURO

3,700,000 1,110,000

CSR
CSR
CSR

The purpose of this research is to examine the effectiveness and characteristics o
f the CSR management by retail companies. The findings of this research suggest that retailer”s initiative
s for CSR could bring about effective influences toward both upstream and downstream of distribution syste
m to improve social problems concerning ethic and natural environment. In addition, it was verified also t
hat strategic CSR management would contribute to the sustainable development of retailer.



CSR  Corporate Socia

Responsibility
3
CSR
CSR
CSR
CSR
Porter and Kramer,
2002; 2006; 2011 CSR
1

H&M

CSR

/
ql
’
’
/I
/I
/I
/I ,“’7
/, ,—“’
/, ’—”“
/I ,f”’
Porter and Kramer 2002 , p.59.
CSR

CSR 4



CSR

Porter, M.E. and Kramer, M.R. 2002 , “The
Competitive Advantage of Corporate
Philanthropy,” Harvard Business Review, Vol.80
No.12, pp.57-68

Porter, M.E. and Kramer, M.R. 2006 , “Strategy
& Society: The Link between Competitive
Advantage and Corporate Social
Responsibility,” Harvard Business Review,
Vol.84 No.12, pp.78-92

Porter, M.E. and Kramer, M.R. 2011 , “The Big
Idea: Creating Shared Value,” Harvard Business
Review, Vol.89 No.1/2, pp.62-77

No.35 2014 12

Working Paper

No.289 2014
pp.-1-13
MDD
MDD
58 2 3 2013
pp-335-258
Working Paper
No. 265 2012
pp-1-12
No.3 2011
pp-203-209
12
2014 3 15
21 2014
3 1
38 2013 10 27
27 2013
10 27
20
2013 7 6
Gap Inc.
2013
2013 6 1
26
2012 11 10
37 2012
10 28
2012
2012 6 9



17 2012

2 25
25 2011 11 13
54
2011 10 2
3
8

2013 pp.143-1681 199

5 2013 pp. 89-108

218
H&M

3
2012 pp.95-120 212

o
TOBA TATSURO
40411467
@
KONO SABURO
70205342
®
SASAKI YASUYUKI

20268288



