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We have conducted 4 studies as we planned in our research proposal. In study 1, we
studied the effect of lighting on the first impression. In study 2, we studied the effect of types and nu
mbers of choices on consumers® satisfaction. In studies 3 and 4, we examined the process in which attachme
nt and weariness develops. Our studies suggested that the combination of active information-seeking and th
e ability to enjoy evaluation in complex scales will develop long-term attachment to the target object, an
d that the attachment to the target object will in turn promote active information-seeking and the ability
to enjoy evaluation in complex.
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