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We discussed color design as a communication tool from the viewpoint of human life
science and obtained the following results.
When retroreflective materials were arranged on the outside of the uEper arm of clothes or on the upper pa
rt of the back, we could grasp the overall form of clothes in the sphere of Clothing Environment. We exami
ned then the color of the package in the sphere of Food Environment. It became clear that consumers have a
common image about green package of chewing gum. In the case of paper package of juice subject"s eyes ten
d to gather to the color scheme of contrast tone. Color arrangement based on the colors that correspond to
consumers® image was estimated that meanings transmission of characteristics of commodity was very effect
ive at the shampoo container in the sphere of Living Environment. Furthermore, we showed clearly that the

differentials of tone are effective for improving of attractiveness and visibility of color in the case of
advertising signboard.
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Relationship between Color Design of
Package and Consumers' Image, In the
Case of Shampoo Container in Japan
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