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The purpose of this research was to investigate the effects of corporate sponsorsh
ip activities on sport fans and community. More specifically, the study focused on the effects on the form
ation of community identity as well as evaluating the benefits of sponsorship activities from the fans® pe
rspectives. Results indicated that "Interconnection of self to the area (team)", "Evaluation of area (team

)", and "Relationship with area (team)" comprised area gteam% identity in Japan. The effects of sponsorshi
p activities is still needs further investigation. Results also indicated that fans® "perceived intent of
sponsors™ and "perceived value of sponsors™ influenced "gratitude toward sponsors. Additionally, area iden
tity (ID) positively affected team ID. Team ID positively influenced sponsor®s benefits. Team ID was also
found to mediate area ID and sponsor®s benefits. These results are beneficial for both professional sport
teams and local sponsors in Japan.
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