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This project regards various archives on television cultures as basic research
materials. It was presented for the purpose of establishing a research viewpoint to unify not only
television contents studies but also television CM analyses. As result, (1) archives reflected total
compatibility of television cultures were constructed. Assuming those basic materials, (2) we inquired
into the viewpoint to integrate television contents studies with television CM analyses. Furthermore, (3)
we inquired into the historic and social significance of the television cultures.

As a collaborative project, each of members based on individual research interests, developed into the
historic meaning and transformation process of television cultures. We participated in some international
symposiums and co-hosted academic symposiums. Also, we published three project reports.
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