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Analysis and Extraction of Non-stationary emotion from Social media

Nadamoto, Akiyo
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We had studied the analysis and extraction of emotion from social media such as
Twitter and SNS. We studied as follows: (1)Creating emotion dictionary for Twitter, (2)Role of Emoticons
for Multidimensional Sentiment Analysis of Twitter,(3)Emotion axis for Twitter, (4)Extracting tip
information from SNS.

Our outputs are published 6 International Conference papers, on refereed domestic conference paper 15
non-refereed domestic conference papers, and one book.
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