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Consumers’ emotional response is a key factor that affects their satisfactions
in the face to face service encounter. Past research in the area of service encounter tried to explain
consumers’ responses to their negative feeling when they received a bad service encounter. While
introducing a new concept of “ field pressure” , the behavior of consumers in purchasing products or
services that the% do not truly want to buK in a good service encounter setting can be logically
explained. Through reviewing prior research, an analysis model and hypotheses are developed to clarify

the relationship between field pressure and one’ s willingness to buy.
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EEISUF 3.16 3.28 323 3.25 3.23

FAYTSUR 434 4.25 427 430 422

mE KEITSUF 3.91 3.88 3.92 3.90 3.83

BEISUF 332 3.38 3.34 349 3.47

BRISUK 335 3.31 3.14 3.6 3.38

EEISUF 378 3.61 3.68 370 3.62

FAYIS0F 371 3.72 3.66 3.72 3.55

JRMATA—IVR RKETFUR 342 3.43 3.37 345 3.33

gEISUK 341 3.46 347 350 344

BRISUE 3.28 3.22 3.18 3.23 3.34

EEISUF 304 3.00 3.06 3.07 3.15

FAYITSUKE 373 3.70 3.69 376 378

Irvartt  KEISUF 376 3.80 3.73 384 3.68

BEISUF 3.76 3.73 3.69 3.75 3.78

BRISUK 358 3.58 3.57 353 3.67

EEISUF 3.59 3.38 3.41 352 3.55

FAYISUF 398 3.94 3.90 402 3.72

ARAOBEER XEISUF 3.45 3.64 354 362 3.41

BETSUF 3.16 3.23 3.24 330 3.24

BRISUE 288 3.00 2.73 2.87 3.04
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