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A Cyclical Fluctuation in Consideration Sets and its Forming Mechanism: Cost
Benefit Approach and Micro Macro Link in Markets
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This research has discussed the mechanism of a cyclical fluctuation in
consideration sets, evoked sets, or choice sets. First, consumer data have shown that the number of
brands in a consideration set changes cyclically; thereafter, we have discussed this mechanism by
focusing on both 1) the tradeoffs between marginal costs and marginal benefits for the
increment/decrement of brands in a consideration set of a rational consumer who maximizes his/her utility
(cost benefit approach) and 2) micro macro link between micro (e.g., an individual consumer) and macro (a
market or a bunch of consumers/firms).
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