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The aim of this study is to discuss the complex nature of tourists’ evaluation
and to elucidate structural perspective of tourist attractions at the market district as tourism
destinations_in Naha city. This study proposes the application of the caption evaluation method and
repertory grid and laddering analysis in order to elicit relationships between tourists’ mental states
and a district’ s features. Results illustrate the efficacy of these methods in investigating the tourist
attractions of the market district as tourism destinations and shed light on advantages in order to
establish strategies for management and planning of tourism destinations.
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