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Strategic revelation of the number of bidders on sequential online auctions
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"Auctions with a buyout price: A survey"

I obtained the finding that, regarding an analysis of a strategic behaviour of a
seller with private information, a buyout price as well as a reserve price has an important role to a
seller®s strategic behaviour. Concretely, a buyout price as well as a reserve pricecan serve as a signal
to reveal information about a number of bidders, quality and condition of items.

I made a_discussion paper "Auctions with a buyout price: A survey" which marshals the literature of a
buyout price.
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