©
2013 2015

Foreign Market Development by Japanese Local-Based Firm

Inoguchi, Junji

3,700,000

In order to clarify how Japanese "Local-Based Firms" can enhance the possibility
to develop their foreign markets, we have executed the series of the comparison case analysis and the
statistical analeis based on our questionnaire survey. We define “ Local - Based Firms” as the firms
that have their head quarter in rural area of Japan and carry out their business in taking advantage of
the resources accumulated in the area. Mainly from the results of the comparison case analysis, we found
that, in addition to the high degree of Market Orientation, Local-Based Firms need the capability for
forming and maintaining the inter-firm networks that can be used to utilize other organizations
resources when they develop the foreign market.
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