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Empirical Study for Analysis and Evaluation of Management Forecasts in Japan
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We conducted a comprehensive empirical study for describing and evaluating
management forecasts (MF) which Japanese listed companies periodically disclose to investors. This study
consists of three research programs as (a) evaluation of management forecasts in the Japanese capital
market, (b) impacts from accounting change, (c) robustness of information. As results of those research
programs, we observed the changes had occurred in MF after accounting evolutions in Japan, and verified
MF still remains some usefulness for the investors in the Japanese capital market.



1)

97
40
3.5

) 1997

(3) 1980 1990

1)

(@)

(b)

(©)
)

1980

@)
®)

1990

(b)

1990

2000

(b)

(4) 2000

(c)
@ ©
@
cumulative abnormal return: CAR
value relevant analysis
2
2000
@
1997
10
2000 2012
(€)

2000



@
1980 1990
1
CAR
(1993)
45
(2002)
2000
@

30

®

pp-85-109

2002

2003
2004 2008
2004
2008
40(3)
1993

143(6) pp.875-885



No.1l 2016 pp.35-48

No.11 2016
pp.117-126

- 5
2015 pp.108-109

Naoya Ishii, Ling Feng “An
Examination of the Bankruptcy Prediction

Model, in Consideration of Profit
Manipulation” Asian Journal of
Management Science and Applications

, Vol.2, No.1, pp.48-60, 2015.

6
Noboru Ogura, Noriaki Kawasaki,
Impact to Management Forecast from
Changes on Accounting, 2015 Asian
Conference of Management Science &
Applications, Dalian(China), Sep. 12-14,
2015

Takuma Enomoto, Ling Feng, Masahiro
Irie, The Impact of Corporate Governance
on the Management Forecasts Accuracy of
Companies in Bankruptcy in Japan: A
Survey, 2015 Asian Conference of
Management Science & Applications
Dalian(China), Sep. 12-14, 2015

2015
2015 5 16 17

2015 2
28

Noriaki Kawasaki, Noboru Ogura
Accuracy and Usefulness of Management
forecasts on Corporate Performance in
Japan, 2013 Asian Conference of
Management Science & Applications,
Kunming (China), Dec. 20-21, 2013

Shinichiro Yamada, Ling Feng, Shota
Nakatsuka, A components analysis of
competitive advantage in brand strategy
management, 2013 Asian Conference of

Management Science & Applications,
Kunming(China), Dec. 20-21, 2013

o

&)

OGURA, Noboru

10145352

FENG, Ling
40339114

HISAMOCHI, Eiji

00308173



