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Development of regional tourism support tool with the perspective of foreign
tourists and its verification

Murakami, Kayoko
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The number of foreign tourists visiting Japan has been increasing. It is
essential to analyze the needs of foreign tourists in order to promote inbound tourism in Japan.
This research was carried out by analyzing word-of-mouth about Japan travel from Japanese tourists
and foreign tourists to investigate the differences in destination image of a particular tourist
attraction using a text mining approach. Moreover, the information in the official sightseeing
websites was analyzed with respect to Japanese and English text data in order to compare the results

of Japanese and foreign tourists’ destination images of the tourist attraction. The framework that
extracts distinctive tourism information from three perspectives: Japanese tourists, foreign
tou:ists, and tourism promoters was proposed for the purpose of developing regional tourism support
tool.
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