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A game theoretic analysis of profit-enhancing entry
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I investigated some game theoretical models with vertical relations, which
are often seen in real industries. And | also derived equilibria of the models and analyzed some
models numerically.

I obtained a main result that profit-enhancing entry can occur in industries where group
competition takes place, although strong assumptions are required so far.

I also investigated the strong assumptions can be weakened using numerical analysis. As a result, |
obtained some clues for deriving more general results.
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