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The role and the value of science and technology in service innovation
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Service Content (Experience) Global/Local Service Context

It was shown that technology could dramatically improve the co-creation
capability of service receivers (service literacy) which would provide the new way to innovate
service, realized through the interaction between service providers and service receivers.

We proposed "service content (experience) - service context framework for value creation™ which
provided the new way to explain e the process of value co-creation in service. The components of

this framework, composed of experience and global/local contexts, can make it easy to discover the
required technology.

service innovation service science value co-creation service literacy
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