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This research placed a particular focus on revisiting the key concepts,
traditional theories and hypotheses that are deemed to be central to the academic studies into
retailing and distributive trades. Despite the importance of sharing these knowledge among the
academics in this discipline across the globe, there have only been a handful of publications that
tackle the issues. Such an ever widening gap between the potential strong need for it and the
reality has made it difficult for the younger academics to tap into the research into the complex
world of macro-marketing. It has also been a barrage for fostering international joint research
activities.

In the face of these situations, this research project has made a long list of classic theories,
models and hypotheses that are centered around retail and distributive trades and attempted to test
their validity and relevance to the phenomenon in the real world and the data that are made public
in the form of statistical accounts.
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