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Study of innovative merchandising corporation: management of cooperation in
retail firm

SAKAGAWA, Yuji
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We conducted a questionnaire survey of Japanese retail firms. According to
data analysis, the results do not support some of our hypothesis. The cooperative relationship
between retailer and suppliers has a negative direct impact on business performance of retailer.
However, the indirect path of a cooperative relationship throughout marketing capabilities has a
positive impact on business performance of retailer. Our findings were published as research papers

in refereed journals.
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