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The next-generation design education with the theme of promoting traditional
industry and revitalizing regional industries

INOUE, Tomoko
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This studies were based on local traditional industrial arts, activities,
and aiming for industrial promotion in conjunctions with revitalization of activities of them for
the technical successions.In these studies, we principal researchers, section researchers, firms,
administrators and students provided internal stimulation for the firms, and provided practical
education for the students.

The results of studies were exhibited at the popular commercial building in center of Fukuoka, and
many influential medias covered that event helping awareness of such event in the public.
In the April 2016, "Social Design Course" which composed of "Regional Brand planning Course" and
Information Design Course™ was founded in the art department because of good educational results
were achieved in this study.
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