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EXPANDING SUBCULTURE CONTENT TRANSACTIONS: TRANSACTION COST ANALYSIS OF
ANIMATION, GAMES, AND MUSIC

TOYAMA, Masao
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Transforming content into show business contributes to the expansion of the
content market. However, as show business is an intangible service, both production and consumption
happen simultaneously, which raises transaction costs. On the other hand, simultaneous production
and consumption increases inbound and smooth cashless settlement lowers transaction costs.
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