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The Internationalization Process of Japanese Style Convenience Stores
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With the background of domestic market shrinkage due to an aging society and
declining population, Japanese major convenience stores have been expanding for overseas markets.
This research aims to analyze and rationalize the localization process of Japanese style convenience

stores through accumulated actual investigation of each Japanese convenience store’ s
internationalization.
With an example of most globalized convenience store Family Mart, we have clarified the localizing
process into Asian areas by comparing internationalization of several Japanese convenience stores.
We have also proposed an analysis framework “ Business System of Convenience Store” , and explained
the relationship between retail internationalization and dynamic capability. Consequently, we have
introduced and investigated the embedding concept of retail internationalization.



1980

1980
1990
2001la 2005a
2009b
2005b
2009a
3 4
CHUNG and Yahagi
2009
2012
2011
2011
2011
85
2006

2007




Teece [2007]
sensing and shaping

seize
(transfer
/reconfiguration) 2

Vida and Fairhurst 1998
2007

Teece
1997 2007

Applying the concept of embeddedness
in the retail internationalization: A case
study of  Japanese convenience store
FamilyMart in China

CSR



No. 12 2015 133-155

No.22 2016
59-77

No.39 2016 13-30

su-lin Chung  Applying the concept of
embeddedness in the retail

internationalization: A case study of
Japanese convenience store FamilyMart
in China Journal of Applied Business
and Economics. Vol.19 No.10
2017 pp-156-161.

No.24 2018
31-44
6
2014
su-lin chung Localization of

Fami lyMart a Japanese convenience
store in Taiwan AMA/ACRA Triennial
Conference 2015

su-lin chung An investigation of the
Internationalization of the Japanese
Convenience Store FamilyMart: A
Dynamic Capabilities and
Internationalization Processes
Perspective Book of Abstracts  23rd
Recent Advances in Retailing &
Services Science Conference 2016

67 2017

su-lin chung Embedding the
convenience store business in a

changing Chinese market: A case study
of FamilyMart Conference Readings
Book Global Business and Technology
Association (GBATA) 19th Annual
International Conference 2017

(embeddedness)

24 2017

o

@

2014

Su-1in Chung

30381338

Toshiyuki Yahagi

40230289

133-150



