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Strong brand development process based on organization building
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i i What kind of organization form is necessary to create a strong brand? On
this subject, we worked on two studies. First, we clarified the factors that strong brands are

formed by empirical research. Secondly, we conducted interviews with companies that actually built
strong brands.

The sales performance is the result of brand power surfacing. In the first research, we generalized
the indirect effect that the number of tweets on Twitter and television advertisement will have on
the sales results of products. In the second study, we interviewed Suntory Liquor Co., Ltd. We
revealed that the company adopted an organization form called Connected Company in the process of

building the brand. It was organically linked with the department responsible for brand building,
related departments and customers.
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