©
2014 2016

Fundamental Research on Concept Arrangement and Methodology about Context
Branding in the age of Globalization

MIURA, Toshihiko

3,600,000

The first theoretical finding is the concept arrangement and systematization
of Context Branding. We find three context branding strategies and two context advertising
strategies. The second one is about overseas deployment of Context Branding. When you deploy the
strategy overseas, we found you have to consider not only the context of the brand concerned but
also the context of oversea market concerned.The empirical findings came from the consumer research
in Japan, Singapore, Indonesia and Thailand, and the interview research for Japanese companies
overseas subsidiaries in Indonesia, Malaysia, Thailand, Vietnam and India. Two researches support
on some level hypotheses from Context Branding strategies.
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