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In this study, we have focused on the following three issues _concerning
Picture Mining so that this study will develop the research of using pictures. The first was its
data collecting, the second the method of analysis and its applicability, the third was its
applicable expansion. As a result, we have found that a closed respondent group would have a
significant results in collecting sample pictures for the first issue. Also, we concluded that
Picture Mining would be useful in areas in design, lifestyle research and new product development.



1)

,2012

ZMET (Zaltman, 2005)

,1999

22 4

Edo, Kitakata and Yamai 2014

¢y

@

®

26

26

30



INSF S nd o
PR 21
ﬁéﬂmﬁ;ﬁi Frokie -1

Ikl

*441

HIFARERECD
SEREML

[EoklLi PEE-n |
BELL _—3; h

UKDELT 2108
BEBLE '1_% —
Uk OLTE o
$Tan E— 4 1
B | _gd -
FER * 18
L 71—
VEBLLY 714 me—
[EEA - 7 —
252U ~17) ——
FELOEND - 1_% P
SAICEST 12
EROBS -7 w=
-40 -20 0 20 40 60
[LEAERELE
HEn E— 0
FERICELDS u3
ERRear: _—0

kAR ERUS
Sk
-6 .

[Fotlre _
HELE —gg h
wheurz | -

BEBUT 'Egl_q=
UxoLE f

—— 1

TTan — 7
Boon ol B —
Fan — 34
ZELL _1-é4 I
WEBLL 11— .
. 18 u LEEOT ik
@osorLe | - iR ME— LETFAMER
TRLOEND -
SAISEEE e
EROH AE S
-40 -20 0 20 40 60

Edo K. H. Kitakata and A. Yamai (2014),
‘* The Social and Economic Impacts of * Cool
Biz’ and * Super Cool Biz’ fashion in
Japan’ , 2014 IFFTI Conference papers,
International Federation of Fashion
Technological Institutes, pp.

Zaltman, G. (2003), How Customers Think,

Harvard Business School Press

(2012)
JMRA
,2012 11 ,pp.23-32
1999
2

Katsue Edo, Hiroharu Ochihara, Fusae
Kukihara and U Hiroi, The Comparision of
Images between Picture and Text used
Surveys: Implication for New Research
Methods using Pictures, Kansei
Engineering and Emotion Research 2018,
Kuchin, March 19-22

68
pp.106-116, 2018

29 2015
2 14

Katsue Edo and U Hiroi,* The Significance
of Picture Mining in the Fashion and Design
as a New Research Method’ , World Academy
of Science, Engineering and Sciences,
ICCMM 2015 17th International Conference
on Contemporary Marketing and Management,
11th-12th October 2015, Indonesia(Bali)

2015 11 29



Picture Mining Laboratory
https://picturemining. jimdo.com/
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