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Consumer ethnocentrism is one of the most important cross-cultural
consumer behavior. The study evaluates the consumer ethnocentric tendencies scale CETSCALE) in the
Japan, the United States, China, Korea and Taiwan. The study found that the determinants of
consumer ethnocentrism might vary from country to country by country’ s condition of politics and
econggic._¥gnggerial implications of these findings are considered, and future research directions
are identified.
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