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This study on the marketing and distribution of agricultural produce/food in

northern part of Indian subcontinent shows that in this region Bhutan and Nepal have become
dependent on growing Indian economy. 1)The produces, such as potatoes, cardamom, apple and varieties
of green vegetables; cabbage, cauliflower, tomatoes moved in the opposite direction as well,
especially during the summer/rainy season.2)Such movements of the produces are increasing due to the
increase in the production, often supported by various production policies of the respective
regions/governments, entrepreneurship of the producers, traders and other stakeholders with
improved road networks, transportation facilities and increase in consumers’ demand due to their

purchasing behaviors and enhanced purchasing capacities.3) It is to be noted the vibrant existence
of the informal cross border trade seems to be quite big.
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