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Our research result in two new points. At first, we find out one of the

successful factor about ecotourism at World Natural Heritage areas. that is, t

heir eco-tour course should includes all contents which has been evaluated in the UNESCO conference.
This findings was derived from "Ogasawara and Yakushima: those areas have been registrated as World
Natural Heritage.
Secondly, we built up consumer conduct model for ecotourism. It could explain the role of eco-tour
guides. they provide tourist information and knowledge individually. Eco-tourists acquire new
knowledge more and then select new area, This is one of the reason few eco-tourists become repeater
in the same area. It is a new viewpoint for regional development at ecotourism.
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X A4 KRBT x BREAA FH? g
2008 29 345,763,000 1,494,352 3,834,129,106 3,569,953
2009 29 343,559,000 1,484,827 3,809,689,185 3,547,197
2010 29 340,872,000 1,473,214 3,779,893,328 3,519,454
2011 29 309,043,000 1,335,652 3,426,944,934 3,190,824
2012 30 332,988,000 1,439,140 3,692,468,491 3,438,053
2013 30 354,956,000 1,534,083 3,936,069,305 3,664,869
2014 31 352,180,000 1,522,086 3,905,286,536 3,636,207
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