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The effects of relationship between overseas tourists and locals at historic
districts on overseas tourists® understanding of historic destinations
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This study aims to elucidate states of mind that non-Japanese tourists and
locals may have about each other in commercial spaces. Four steps of research on the presence of
Japanese and Westerners on Japanese viewers' evaluations of Japanese-style historic districts,
laborers’ emotions towards Japanese and Chinese visitors in shopping districts, Japanese and
non-Japanese visitors’ evaluations of historic houses renovated into shops, and tourists’ and
tourism practitioners’ evaluations of shops, were conducted. The results did not imply negative
effects particular to Westerners and pointed to non-Japanese visitors’ tendency to positively
evaluate local architectural styles and the positive effects of shop keepers’ friendliness on
visitors’ purchase intention. These highlight the efficacy of strategies to enhance overseas
visitors’ awareness of the locality and local hospitality in inducing their favorable impression of

the visited commercial spaces at tourism destinations.
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