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Commercialization of Japanese Literature with "Epistemology™ and “Economics"
from 1920s to 30s
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t is revealed that the new Kantian "axiology” and Marxism was the
theoretical grounds for commercializing Japanese literature From the 1920s to 30s. In other words,
this lealistic structure existed in the foundation of commercialization of Japanese literature. This

structure can be found also in sales strategy that contributed to the commercialization of
literature by Kaizosha.
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