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Evolution of media strategy in medieval Limoges

ONO, KENICHI

3,600,000

1030
1060

This research concentrates on the political aspect of media strategies in
Limoges by investigating two religious facilities of this medieval city (that of Saint Martial Abbey
and Saint Leonard collegial church). This is concretely clarified through the analysis of pastoral
policies. It was viewed that the period of the peace of God in the 1030s was the important period in
public relations (PR) activity of Saint Martial Abbey. Using the reform documents of the monastery
and the collegial church, which had been overlooked in previous studies, in the 1060s, however, it
became clear that the PR strategies implemented by the church of Saint Leonard had begun to find
success. This study was able to grasp both strategies in a time series. It was found that a
mixed-media strategy, combining hagiography and reform documents was adopted. Finally, the missing
part of the publication of Hagiography of Valeria, which was an essential part of the media strategy
of Saint Martial Abbey, was restored.
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