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Multiple narratives over local products: Folklore research of the participatory
type by the museum curator

DAIRAKU, kazumasa
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In this research, in order to clarify the situation where local products are

distributed and consumed in a specific area, we collected and analyzed advertising flyers of the
supermarkets delivered with newspapers. Based on the result, we examined mainly on "ego" which is a
local food made of seaweed. As a result, we found that phenomena appear in multiple narratives such
as consumer experience and memory, and sellers” strategies and intensions. There is a trend that
local products are developed in the form that various actors across the region are involved.
Through this research, we examined the method of sending out the results of the civic participatory
research at the museum in lectures, experience programs, exhibitions, etc. and indicated the social
role of folklore research by museum curators and the direction of social practice.
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