©
2015 2018

A Study of Financial Literacy and Financial Marketing Strategies
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In this study, we analyze the choice of financial assets and liabilities of
U.S. households by using a Bayesian cohort model that takes into account the interaction effect of
age and age, and using data collected over a 24 year period from 1989 to the most recent year, 2013,
at 9 points every 3 years. As the baby boomers born between 1964 and 1946, who account for 1/4 of
the U.S. population, gradually exit from the working generation, we examined how the interaction
effect of age times changes the macro financial asset selection behavior.
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