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This research investigate the irrational belief relative to the food safety
regulation. Firstly, we try to generalize the theoretical model of market equilibrium under the
different irrational belief between distributer and consumer. If distributer’ s belief is more
rational than consumer, market distortion is mitigated even if distributer cannot educate consumers.
Secondly, we conducted consumer survey and reveal that Japanese consumer believe vegetable safety
than the actual level relative to the pesticide residue both in the case of domestic and imported
one. Consumers, however, have more irrational belief on the domestic one more than imported one.
Thirdly, we revealed that even the wholesalers have heard about the certain brand’ s activity to
increase the food safety, they cannot treat these information as a factor to differentiate the brand

from others. If these information work, it, theoretically, will mitigate the market failure related

to the consumer irrational belief.
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