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Understanding of various personalities and visualization of human relationships
using onomatopoeia
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In previous research, personality has been categorized by factor analysis of
adjectives described in a general dictionary, five factors called "Big Five" such as outwardness,
cooperativeness, diligence, emotional stability, and intelligence. On the other hand, this research,

using onomatopoeia (generic term for onomatopoeia / mimetic words) which possibly can classify
feelings more finely than adjectives, made it possible to use fine personality such as "a person who

is free from" or "fluffy person” and also proposed a method to visualize various connections with
others. We also made it possible to grasp the multifaceted nature of individuals who dynamically
change by interaction with others rather than capturing personality fixedly like "diplomatic
person'.
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