2015 2017

A Study on Personality-aware Recommender Systems
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When users use recommender systems, they usually have to input ratings to
some items for letting the system to learn the user®s preference. This study examined the
relationship between user behaviors of inputting ratings and their personality. We use time required

for rating, the number of ratings, rating variance, rating bias and rating fluctuation as
behaviors. We user BigFive model consisting of neuroticism, extraversion, OEenness to experience,
agreeableness and conscientiousness. We conducted a user experiment using the experimental
recommender system built by ourselves. The result showed that people with high neuroticism tend to
give higher rating values and people with high extraversion do not rate many items.
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NEO-FFI (NEO Five Factor Inventory) [6]
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