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Colour Tolerance and Communication for Consumers on Internet Shopping
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In this research, in order to know about color cognitions for cloth images
sold on Internet shopping, three experiments were conducted. The obtained results was analyzed
guantitatively with using color measurement values. As a result, the places where subjects recognize

the color of cloth were much different, even if the cloth is the same for subjects. The average of
color differences among the colors recognized by subjects was calculated. The maximum color
difference value was more than 10 as CIELAB A E. Moreover, comparing with distribution of L*, C* and
h values measured instrumentally, the evaluation of subjects was a little lighter on L* than the
distribution. The results obtained in other two experiments, which were conducted in abroad and
conducted with using cloth images taken by ourselves, were about the same to those obtained in the
first experiment.
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Fig.1 Examples of the samples with
observation points
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Fig.2 The histogram of the AEab*of the
samples with the indication of the three
sample groups: the non-creased samples, the
creased samples and the model-worn samples
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Fig.3 The average of AEab* among subject’s

evaluation: The number beside clothing
image is color difference AEab*
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Fig.4 Examples of the CIELAB L*
histogram of the perceived color and the
color of the clothes with the sketch of the
samples
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