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A study on customer values of wearable devices and factors that affect their
diffusion
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During this research period, based on the data of three questionnaire
surveys collected from Japanese consumers, we presented our results every year at the international
conferences held in Copenhagen (H27), Glasgow (H28), Reykjavik (H29). One of them was selected as a
candidate for the Conference Best Paper Award. The research theme of each year was regarding factors

that affect purchase intent of a wearable device as follows; 1) the influence of experience of
similar products such as smartphone and pedometer, 2) functional and emotional motivation comparing
elderly consumers and other generations, 3) social emotional selectivity, change avoidance and
health consciousness, 4) selfish and altruistic motivation among others. Research results were also
presented at the medical and healthcare conferences as well as marketing and innovation.
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