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This research has achieved great results in the sense of conducting
theoretical and empirical research on the development of the omni-channel originally assumed. We
have clarified that, in terms of the conditions under which the omni channel were established, in
order to establish an effective channel, integrated channel management is required, and a large
amount of cost is expected for channel management. Then there is a big problem in the allocation
with the cost between channel members.

Approaching these two problems, an empirical research was necessary for investigating how to change
consumer preferences. In this research, we constructed an experiment system in an environment where
the Internet is available and conducted experiments using a store.
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