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Reconstruction of the "Media® Concept as Human and Contents Network

SUGIYAMA, Akashi
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Mass media have mediated Eeople and produced audience groups. For example,
radio produced radio listeners. We could see such groups as sociological unit to be analyzed
because the members of them were rather intensively and exclusively mediated by a particular media.
But, after the emergence of internet, we can see the same contents in traditional media and
internet in various forms. Now, audience are not a particular media®s audience but a particular
content™s audience. If there should be groups like media audience, people are not bound together
because of media but their preference to contents. It may be needed to reconstruct the concept of *
audience® to fit such new social situation where the relation of contents organize people as certain
social entities and in return people in such form produce new contents and their relations. In
this research project, three social research were carried out to examine the newly defined concept
of audience as human and contents network.
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