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The elucidation of the mechanism of the effect of market orientation and
alternative strategic orientation on performance factors, including the
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The purpose of this study was to theoretically clarify the effect of market
orientation and strategic orientation, which has an alternative relationship with market
orientation, on performance variables, including the surrounding environment. Thus, first, the
review research of previous studies on strategic orientation was conducted. The targeted papers are
major international academic journals such as Journal of Marketing. Second, the hypothetical model
for elucidating a series of mechanisms was introduced based on previous research. At that time, the
model was reinforced based on influential business magazines and interviews with business persons.
Third, a large-scale quantitative survey was conducted for the managers engaged in product
development at manufacturing companies belonging to the First Section of the Tokyo Stock Exchange,
and the hypothesis model was verified using multivariate analysis.
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