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I submitted a full paper and gave a presentation at the Annual Conference in
2015 held by Asian Pacific Management Accounting Association. 1 also wrote a research note about
the difference between fixed revenue accounting suggested in Japan and revenue accounting proposed
by Glover and Ijiri. Finally, 1 made some revisions to the full paper and submitted it to an English
journal. Unfortunately, the review process has not finished at the moment, but this research
project progressed in general accordance with my plan.
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