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The present conditions and issues of cooperation between Landscape Act and
Outdoor Advertisement Act

Kuriyama, Naoko
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The purpose of this research is to obtain knowledge that can contribute to
the establishment of a methodology that strengthens the link between the construction of
quantitative and qualitative criteria. In the first research on the actual condition of the
landscape formation by the regulation and guideline of the outdoor advertisement in the historical
city area and its evaluation, the quantitative regulation on the outdoor advertisement in Itami City

Sakaguradori was proposed. In the second research on actual conditions ansd issues of regulation
and guideline of outdoor advertisement in landscape policy, we’ ve figured out that not so many
community groups are active on the improvement of the landscape especially on the outdoor
advertisement, even though cooperation of community groups for implementing regulation and guidance
of advertisement according to regional characteristics is indispensable.
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