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In Bihar, a regional state of India, it is said among local journalists that
the state government has taken advantage of government advertisement to control the media,
especially newspapers.
In this research project, | attempted to examine this allegation in an empirical manner. More
specifically, what 1 conducted in this study was as follows: (1) interviews with local journalists,
researchers, and government officers; (2) the government®s policy and its implementation in the area
of public relations; (3) data collection of governmemt advertisements in major newspapers; (4)
content analysis of media coverage of some incidents that were unfavorable to the state government.

I found that the state government was quite keen to use government advertisement as a tool of media
control and, as a result, the media was quite pliable.
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