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In this research, I consider games extended product choice game. The
information structure is assumed to be imperfect public monitoring. Then, | analyzed the effect of
the length of short-run players® memory on reputation. When a bad type realizes with a positive
probability, equilibrium payoffs for the long-run player and the short-run players are larger when
the memory is finite than when the memory is infinite. When the memory is finite, reputation effect

does not occur.
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