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Research on reuse and redevelopment of aging commercial facilities in the town
center in the era of population declining and urban shirinking

Watanabe, Tatsuro
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This research have focused on fire protection building zones and disaster
prevention blocks built in the mid 1950s to the early 1970s as aged commercial facilities in the
central area of the city. We have surveyed and interviewed with 17 locations throughout the three
years, and held joint research meetings (six times) inviting experts in architecture and urban

lanning.
Xs a regult, with regard to the development history, etc., the introduction and execution of
concepts such as fire protection architecture and disaster prevention block, and spread to others
were clarified for each of the precedent case and follow case.The current status is divided into
large-scale redevelopment plans, active renovation, maintenance without problems in construction,
buildings with seismic hazards, and removal or redevelopment, and future issues and measures will
differ in each direction.
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