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Examination of the communication that facilitate environmental lifestyle: Using
cross-international experiments
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We examined the effect of communication that facilitate environmental
lifestyle by 2 cross-international experiments. Study 1: We conducted international experiments in
Japan, China and Germany to examine the effect of messages that recommend energy-saving products.
The results revealed that although Japanese participants showed no differences between friend and

company conditions, German participants showed higher intention to purchase the products in company
condition than in friend condition. Study 2: We conducted the persuasion game in Japan, Hong Kong,
and Germany in which participants persuaded others to take eco-friendly actions. The results showed
that in all countries the behavioral intentions, descriptive norms, and subjective norms were higher

after the game compared to those at the pre-game.
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