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The purpose of this study was to examine the relationship between the
destination image and behaviours of marathon participants. The survey was conducted on marathon
participants through the Kyoto Marathon runner survey website. The results of the empirical analyses
for marathon participants showed that: 1) the perceptions of destination image where the sport
event was hosted positively influenced place attachment with the host destination; 2) satisfaction
with the sport event positively influenced the host destination image perceptions and intentions to

participate again in a sport event; and 3) the host destination image perceptions positively
influenced the intentions to participate again in the sport event.
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M=1T31
Seale Hems - o Running axparience
N =173l
Dostinatien image: Crondachs 8 = 907
Urban Simension. Cronbischis @ = 658 Fraquency of marathen participation
Ursanl: Kyoto has an wrbaniped cithes. - N
Ursan: Kyoto has a devebsped business indusiny. 2 to 3 timaz Low 57.7%
Urzand: Kyoto has modem streets and buidings. 10 timas ar more High 428%
Mature dmension: Cronbach’s a = B52
HNaturel: Kyate has many opporiunities to enjoy natune.
Haotume? Kpobe his bewstiTul natural soenery. Mumber of running evamts par year
Matune3 Kysbe has many natural sosctacies. 1 to 4 timas Low 43.7%
-:J‘J'.::‘ll.ﬁf_-':b‘-f[.a-slzrfwcc.s:fa h.-:l-?:ut. 3 times or marg High G
Culbure2: Kyoln has & enkue cuftere.
Culbured: Kywin has famous historical sites.
Value dimsngien: Crentach's a = G671 Running history in yaars
Waluel: Kyoly's tasseling Cost is neesoaabls. Lass tham 1to 5 years Low ZE.1%
Walue2: Byoln's acoHmmodation et i redsanatie. 5 years ar more High E1.o%
Walued: Byot's facilites. and attraction ket prices see Feasonable.
Satety Simension: Cronbaoh's 0 = 545
Eatutyl: ';_-nm.'s '_'ﬂ t “"f' Running days par menth
ESatety2: Byoto's city and toerist sies are cdean.
Satutyd: Kyt is safe from disease. 5 to 15 days Low 55.6%
Climate dimansion: Crenbach's a = 776 16 to 31 daws High 224%
Chmatel: Kyolo is a place 1o enjoy good weathes.
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Cimated: Kyoto Ras Frile rain. Running distance par month
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Sanvicel: Myoio prosides good - gual e Running Involvemant Lawsl
Senviced: Byoio has many nestaurants with defcious Jood. Liver-Lovey-Low-Low-Low Low 9.5%
Serviced: Kyoio has infrastrociuee for entertainment and leisere. Leow-Lorw-Low-Low-High A5 o 16.7%
Flace sttachment Crenbach’s o = 923 Leow-Low-Low-High-High 21.3%
Plaie ientity dimeasion: Crondach’s a = B35 Lo -Leorw-High-High-High High 23.0%
PIL: Kyoto mssns a kot b me. . . . . - .
PE2: | am ey abtached 1o Bpote. Low-High-High-High-High B3 1% 15.7%
PI3: | Ideniy strongly with Kysta. High-High-Higk-High-High 11.1%
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Table 3. Results of regression analysis for hypotheses tested

Running involvement

Running involvement

High group Low group
Model B SE B t p B SE B t p
H2a 1V: Destination image dimensions DV: Place identity
(Constant) 0.912 2.118 0.431 0.667 -3.940 2.170 -1.815 0.070
Urban -0.053 0.071 -0.030 -0.746 0.456 0.220 0.072 0.121 3.075 0.002
Nature 0.267 0.074 0.133 3.604 0.000 0.054 0.078 0.027 0.692 0.489
Culture 0.182 0.125 0.052 1.460 0.145 0.426 0.128 0.123 3.323 0.001
Value 0.081 0.069 0.047 1.182 0.238 0.240 0.072 0.138 3.361 0.001
Safety 0.058 0.088 0.026 0.654 0.513 0.266 0.094 0.120 2.821 0.005
Climate 0.083 0.062 0.051 1.352 0.177 0.127 0.063 0.078 2.006 0.045
Convenience 0.072 0.085 0.039 0.842 0.400 -0.050 0.084 -0.027 -0.593 0.554
Service 0.486 0.089 0.260 5.433 0.000 0.211 0.090 0.110 2.348 0.019
R? =.208, Adjusted R* = .201, F = 29.912, p < .001 R? = .246, Adjusted R® = .246, F = 32.688, p < .001
H2b 1V: Destination image dimensions DV: Place dependence
(Constant) 0.969 2.296 0.422 0.673 -1.161 2.279 -0.509 0.611
Urban 0.013 0.077 0.007 0.163 0.870 0.127 0.075 0.067 1.686 0.092
Nature 0.242 0.080 0.112 3.013 0.003 0.092 0.082 0.045 1.121 0.263
Culture -0.054 0.135 -0.014 -0.397 0.691 0.210 0.135 0.059 1.560 0.119
Value 0.115 0.075 0.062 1.537 0.125 0.267 0.075 0.148 3.549 0.000
Safety 0.115 0.095 0.048 1.201 0.230 0.122 0.099 0.054 1.233 0.218
Climate 0.198 0.067 0.113 2.961 0.003 0.225 0.066 0.135 3.391 0.001
Convenience 0.120 0.092 0.060 1.305 0.192 0.007 0.088 0.004 0.077 0.939
Service 0.409 0.097 0.202 4.215 0.000 0.248 0.095 0.125 2.618 0.009
R? = .209, Adjusted R? = .202, F = 29.965, p < .001 R? = .216, Adjusted R? = .208, F = 27.668, p < .001
H3 IV: Satisfaction DV: Destination image overall
(Constant) 129.063 0.535 241.389 0.000 89.677 4.240 21.149 0.000
Satisfaction 0.001 0.002 0.024 0.742 0.458 0.443 0.048 0.308 9.224 0.000
R? =.001, Adjusted R? = .000, F = .551, p = .458 R? = .095, Adjusted R? = .094, F = 85.091, p < .001
H4 |V: Satisfaction DV: Intention to participate again
(Constant) 4.734 0.023 206.771 0.000 2.562 0.178 14.372 0.000
Satisfaction 0.000 0.000 0.033 0.989 0.323 0.025 0.002 0.397 12.297 0.000
R? =.001, Adjusted R? = .000, F = .978, p = .323 R? =.157, Adjusted R? = .156, F = 151.227, p < .001
H5 IV: Destination image dimensions DV: Intention to participate again
(Constant) 3.291 0.290 11.355 0.000 3.189 0.311 10.263 0.000
Urban -0.012 0.010 -0.054 -1.238 0.216 0.010 0.010 0.042 0.947 0.344
Nature 0.023 0.010 0.091 2.288 0.022 0.002 0.011 0.007 0.167 0.867
Culture 0.004 0.017 0.009 0.242 0.809 0.041 0.018 0.093 2.244 0.025
Value 0.012 0.009 0.056 1.314 0.189 0.025 0.010 0.111 2.434 0.015
Safety -0.001 0.012 -0.003 -0.062 0.951 0.006 0.014 0.021 0.436 0.663
Climate 0.001 0.008 0.004 0.096 0.924 0.006 0.009 0.028 0.635 0.525
Convenience 0.007 0.012 0.031 0.623 0.534 -0.026 0.012 -0.110 -2.159 0.031
Service 0.053 0.012 0.220 4.293 0.000 0.028 0.013 0.114 2.185 0.029

R? = .093, Adjusted R? = .085, F = 11.711, p < .001

R? = .057, Adjusted R?

=.048, F = 6.095, p< .001

Note. IV=Independent variable DV=Dependent variable
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