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As the tourism consumption, the souvenir expenditure in particular brings
the inflow of the consumption, expectation that there are quite a few contributions occurs for
regional economy. In this study, we classified the sales opportunities in the upper-positioned area
of* the tourist souvenirs retail” and clarified a local characteristic the type based on them. It
was found that there were economies of agglomeration to exist the higher sale efficiency in a
cluster of souvenir shops. We clarified that there was a fraction effect from a theory model. The
souvenir developed from local specialties for sale attracts expectation and there are lots of
efforts by local governments. We described some problems to incur when a product made from local
specialties was sold as a souvenir.



¢y

@

®

*

28

29

30

31

30

25



o
1966

@

®

10

10

2014






21

2019

91-101

DOl

107

2017

51-73

DOl

58

2017

46-53

DOl

19

2017

1-2

DOl




106

2017

27-43

DOl

2017

47-61

DOl

2020

17-38

DOl

112

2020

19-42

DOl




14

2019

112
2018

112
2018

2018




2019

2017

2018

2017




2017

NPO ASO
2018
NPO ASO
2018

2016




110

2016

2019

2019

256

(Asoh Kenichi)

(90248633)

(32686)




(Kadomoto Nobuteru)

(20214421)

(32618)




